


FEATURES

Readership survey
liesults show
publication very
worthwhile/
interesting

J.M.  SCHNEIDEB  INC.

Eighty    percent    of    The
Dutch  Girl  readers  feel  that
the pu blication is very worth-
while and generally interest-
ing    and    read    it    regularly
according   to   results   tabu-
lated after receiving the Flead-
ership  Survey  printed  in  the
June issue of The Dutch Girl.
Fifty  percent  of  the  readers
do  generally  read  the entire
issue.

Looking   at   some   of   the
other    results,    the    largest
percentage  of  108  returned

surveys  came  from  the  Kit-
chener   location,   with   750/o
male    readership   and    31%
female   readership   (two   re-
spondents gave no sex desig-
nation).

As a source of information
about JMS, 77 percent of the
readers  felt  The  Dutch  Girl
was   an   excellent   or   satis-
factory  means  of  communi-
cation.   Sixty-seven   percent
of  respondents thought that
the frequency of publication
(bi-monthly)  was sufficient.

DUTCH GIRL READERSHIP SURVEY RESULTS
108 surveys returned (3.6% response)

Personal Prolile
Male -75         Female -31
2 -with no designation

Age Group:
under25-12    50-64-20
26-34 -33         over 65 -6
35-49 - 36
Type of work:
plant worker -43
truck driver - 1
sales -16
office worker -41
retiree -7
Location ol work:
Kitchener-90   Calgary -1
Ayr-2               B.C. -6
Wel'esley -0
Toronto - 2
Halifax -2
Winnipeg -0
New Brunswick -1

Reader Prolile:
Overall,   I   think  The  Dutch
Girl  is -
very worthwhile/interesting-45
generally worthwhile -51
some parts worthwhile -51
little worth -3
worthless -2

2

Sixty-six  percent  of those
who   replied   to   the   survey
also read or used the special
inserts    in    the    publication
during  the  year  -  i.e.  Job-
holders' Annual Beport in the
April  issue and the Calendar
in   the   December   issue.   A
total of 91  percent of people
found  the  stories   generally
easy to read/understand.

In   addition   to   answering
specific questions contained
in   the   survey,    many   also
added  suggestions  of  what
stories    and     articles    they
would  like  to  see  appear  in
The    Dutch    Girl.    Many   of
these suggestions will be up-
coming     in     future     issues,
either as a feature item or on
a  regular  publication  basis.
Many  also  took  time to  add
positive   general   comments
on   the   publication   and   its
contents.

Thank you to all those who
responded  to  the  survey.  A
summary  of  the  survey  re-
sults are printed below.        .

I generally read The Dutch Girl -the entire issue -54
most of the stories -40
a few stories -8
very little - 1
none at all -1

I read the Dutch Girl -regularly -98
sometimes - 5
seldom - 2
never -0

As a source of information about JMS, I think the Dutch Girl is
excellent -42 .
satisfactory - 44
occasionally helpful -18
of no value - 1

Do you read/use the special insert sections?
Jobholders Annual F}eport -Yes -74   No -17
Calendar-Yes-62   No-15
Do you think the frequency of publication is sufficient?
Yes-72   No-22
(monthly-19    everytwoweeks-1     8-10issue/year-1
not at all -1)

I like the format of The Dutch Girl -Yes -98   No -2

The stories in The Dutch Girl are
generally easy to read/understand -99
generally hard to read/understand -0
sometimes easy/sometimes hard -5
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Steinberg's feature
B-B-Q Franks
during their
first major wiener
promotion

B-B-a Franks proved to be
a  big  hit  in  Quebec  during  a
recent promotion!

Arranged  by  Quebec  Dis-
trict   Account   Executive,
Jacques Boileau, the promo-
tion featured the 454 g. pack-
age of B-B-Q Franks  in each
of  the  150  Steinberg's  food
stores across the province of
Quebec  and   in   the  Ottawa
Valley  in  Ontario  for  a  two-
week  period  jn July.

This   was   the   first   major
volume  wiener   promotion
with     this     chain     store     in
Quebec!

Working closely with Stein-
berg's  Director  of  Merchan-
dising,    Billy    Pedvis    (the

grandson of the late founder
of  the  grocery   chain,   Sam
Steinberg)   and  Jean   Pierre
Tetreault, the meat buyer for
the  wiener  category  as  well
as   JMS   Product   Manager,
James Petrozzi, Jacques be-
gan planning for the feature a
month  earlier than  when  the
product   was   to   be   in   the
stores.   Price  confirmations,
production   plans,   advertis-
ing   materials   and   shipping
dates all had to be arranged,
coordinated  and finalized.

Part  ol  the  nine  and  one-half trailerloads  ol  B-B-a  Franks
which were loaded at the Kitchener D.B. destined tor Stein-
berg's warehouse in Montreal.

Each ol the 150 Steinberg's stores in Quebec and throughout the Ottawa Valley set up a four-
loot display ol the  B-B-a  Franks during the special promotion.

To  satisfy  the  Steinberg's
requirements,  a total  of nine
and   one-half  trailerloads  of
B-B-a   Franks   left   the   Kit-
chener Distribution Building,
on a regular schedu le prior to
and during the sale, destined
for  the  Steinberg's  Montreal
warehouse   where   each
store's   allotment  would   be
determined.

Each  store  set  aside  four
feet of counter space for the
Franks while the cover of an
eight-page,    coloured    flyer
advertising   the  weekly  fea-
ture in  the chain,  sported an
enlargement   of   the   wiener
package along  with  the spe-
cial  price.  The  flyer  was  the
weekly  insert  into  numerous
newspapers  throughout  the
province.
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In    addition,    our    B-B-a
Franks were one of the  pro-
ducts  advertised  over  Que-
bec  television  in  Steinberg's
commercials  during  the  All
Star  Baseball  game,  held  at
the Olympic Stadium in Mon-
treal during the first week of
the promotion.

What  was  the  reaction  to
the  wiener  feature  from  the
Steinberg's   chain?   ``They
gave   us   excellent   support
from the first mention of such
a    promotion,"    stated    A.E.
Jacques    Boileau.   "A   lot  of
traffic    moved    through    the
stores and the wiener coun-
ters   were   constantly   being
restocked."

A   successful   promotion?
"Definitely!"     beamed     Jac-

ques.                                        I

JMS and Steinberg's representatives were both happy with the sale of B-B-a Franks during
the lirst major volume wiener promotion in the chain store. Above  (lelt to right) are: Jean
Pierre    Telreaull,    Steinberg's    Buyer;    Billy    Pedvis,    Director   of    Merchandising;    Max
Giordanengo,   JMS   Quebec   District   Sales   Manager;   Jacques   Boileau,   JMS   Account
Executive and  noberl  Leonard,  Director of the Steinberg's  Meat  Division.

Contest winners
choose locations`Anywhere in
the World'

If  you  won  a  trip  to  any-
where   in   the  world,   where
would you go?

An    exotic    island    in    the
South Seas? A European hol-
iday?   An   excursion   to   the
sunny Caribbean?

Five   people   from   across
Canada  had  just  that  deci-
sion    to    make   when    they
were    selected    at    random
from the 16,000 entries in the
recent  Schneider's  `Go  Any-
where  in  the  World'  contest.
Entrants     were     invited     to
submit their name, along with
at    least   one   label    from   a
variety of processed or frozen
products.

Each label submitted, up to
a   maximum   of   ten,   would
earn    the   winners    $200.00
spending     money,     should
their name be chosen.

Contest winners were: Jim
St. Marie, Kitchener, Ontario;
Nancy Webb,  Don Mills, On-
tario;  Wayne F3intoul,  Kelow-

na,   British   Columbia;   Mae
Beauvais,  Timmins,  Ontario
and Brenda Colwell, Edmon-
ton, Alberta.

Kitchener
couple pick
South Africa

A television course instruc-
tor at Kitchener's Conestoga
College   for   10   years,   and
formerly  with  the  Canadian
Broadcasting     Corporation,
Jim   St.   Marie  and   his  wife,
Lorraine, picked South Africa
as their location  prize.

``I've always had a desire to

go  there,  so  when  I  won,  it
was  the chance  in  a  lifet.
to  see  the  country,"
Jim when asked why
selected that location.

A  contest  entrant  "in  fits
and  starts",  Jim  said  during
the  last  two  years,   he  has

Contest winner, Jim Sl. Marie (center) and his wile Lorraine,
accept a travel voucher for their trip to  South Alrica from
Vice-President, Sales & Marketing, Lew Bradich.

J.M.  SCHNEIDEB  INC. THE  DUTCH  GIBL



FEATUPES

spent about $600.00 to enter
contests.

Jim   recalled   that   he  had
won a Caribbean cruise many
years  ago  when  he  and  his
wife  were  married  and  they
used  it for their honeymoon.

The  lucky  winner  submit-
ted several entries, each with
only  one  product   label,   so
"l'd   have  more  chances  to

win,    instead    of    additional
spending money in case I did
win.„

Tahiti  is
vacation spot

Nancy Webb, a Pegistered
Nurse   working    in   Toronto
and   her   husband   George,
part-owner  of  a  family  Eng-
lish  smocking  supplies  busi-
ness,  will  be  headed  to  the
island of Tahiti  next January
as  the   location  they  chose
after being selected a winner
in  the  `Go  Anywhere  in  the
World' contest.

"I  have  always  had  a  fan-

tasy about the South Pacif ic,
so now I have the opportunity
to see it," said Nancy.

Nancy  Webb,  ol  Don  Mills
smiles  approval  of  her  win-
ning in the `Go Anywhere in
the World' contest.  She and
her husband chose the excit-
ing  island  ol  Tahiti  as  their
destination.

A  native  of  Kenora,  Onta-
rio,  Nancy and  her  husband
and  two-year  old  daughter,
Hilary,   moved   from   Barrie,
Ontario about a year ago.

``1  never enter contests, but

this  one  I  thought  I'd  take  a
chance  and  look  what  hap-
pened,"  Nancy  noted  with  a
big  smile.  "I  sent  in  only two
entries  -  one  with  a  Bacon
label   and   one   with   a   Mini
Sizzler   label."   Nancy   does
her   grocery   shopping   at   a
nearby  Dominion  Store,   on
Don  Mills  Pload.

25th
anniversary to
be `Down
Under'

A  trip  on  your  25th  wed-
ding   anniversary   is  a  great
ideal  But  to  win  one  is  even
better. That's what happened
to  Betty  and  Wayne  Plintoul
of   Kelowna,   B.C.   and   they
chose    Australia    and    New
Zealand    as    their    winning
location.

Pick Japan holiday

Mae Beauvais (center) is looking forward to an upcoming trip
to  Japan  and  the  Orient  as  her  prize  in  the  JMS  contest.
Looking on is  Larry Reeve, JMS Salesman in Timmins
and  Director of  Operations  for  Mike's  Supermarkets,  Herb
Geldart (lelt).

lt's  off  to  Japan   and  the
Orient for Mae Beauvais and
her  husband  from  Timmins,
Ontario,    as   another    lucky
winner of the  `Go Anywhere
in   the   World'   contest   from
JMS.

"It's     the    first    time     l've

entered  a Schneider contest
in  my  life,"  Mae  announced.
``1    finished    a    package    of

Bacon, read the contest rules
on  the  back  and  sent  in  my
name with only a week to go
in  the contest."  She submit-
ted  five products  labels with
her entry.

A postal clerk in the North-
ern  Ontario  town,  Mae  is  a
regular   customer   at   Mike's
Supermarkets.

Brenda  and  Wayne  Colwell
are   happy   about   winning
their trip  lo  Germany  in  the
`Go Anywhere  in  the World'

contest.

But why go `Down Under'?
"Well,    when    you    get    a

chance   like   this   one,   you
have to go someplace differ-
ent, somewhere where you'lI
probably   never   get   to   go
again," said Betty. "And what
a  wonderful  anniversary  gift
too!"

She    explained    that    she
enters  all  kinds  of  contests,
but  to  date  has  never  won
anything.  "You  always  think
that   someone   else   will   win
and up to now, always have."
she said.

Final  plans  have  not  been
made,   but  the  Pintouls  will
likely  head  first  to  New  Zea-
land  and then Australia.

"Whatever  we  decide,  we

are certainly learning a lot of
geography   we   didn't   know
before,"    noted    the    happy
contest winner.

COuple
choose
vacation in
Germany

What   do   you   think   your
chances of winning would be
by submitting  one entry  in  a
contest?  Wayne and Brenda
Colwell,    of   Edmonton,   Al-
berta sent  in  only one entry,
complete with a Bacon label,
and  came  up  winners  in  t.he
JMS   `Go   Anywhere   in   the
World' contest. Now they are
off to Germany next spring to
visit relatives and stay to tour
Europe.

"I only enter contests if it's

a product that I buy on a reg-
ular   basis,"   stated   Brenda.
"Bacon, Ham and all types of

Deli    products    are    always
found on our table."
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All that's left to do now for
five    lucky    couples    across
Canada  is  to  pack  for  their
once-in-a-lifetime, two-week
trip to their desired  destina-
tion. Bon voyage!                   I

JMS Salesman, lrom the B.C. District, Bill Pollard talks with
contest winners Betty and Wayne Rintoul of Kelowna about
their trip to Australia and New Zealand.

Quality -
Sanitation Poster
Contest offers
cash and prizes
for winning
entries

Your  ideas  about  Quality
-Sanitation  could win you
part of the $1,500 in cash and
prizes  awaiting  the  winners
in  the 5th  annual  Dutch Girl
Quality -Sanitation  Poster
Contest.

This year, a Grand Prize of
a     Commadore    Vic    20
Personal   Computer   plus   a
12-inch  Black  &  White  tele-
vision   will   be  won   by  one
person,     picked     from     all
entries    received.    Every
poster  you  enter  gives  you
one  more chance to win,  so
enter as often as you  like.

In    addition,    winners    in
each   age  category   will   be
awarded   an   Atari   C2600A
Computer    System.    One
Employee     winner     will
receive $200  cash.

Poster Contest Rules
1.  Contest is open only to

JMS    employees   (full-time,
part-time,     casual     and
students)  and  their  families
as    well    as    retirees,    from
across Canada.

2.  All  posters  must  be  of
uniform size -22" x 28" -of
white    or    coloured    bristol
board or other similar poster
material.

3.  It    is    suggested    that
posters   be   prepared   from
coloured    marker,    pen    or
paint,    however,    pencil,
coloured pencil or chalk, etc.
may also  be used.

4.  Message    on     posters
may be pictures,  words or a
combination of pictures and
words    and    in    English    or
French.

5.  Each  poster  entry  is to
portray     some     aspect     of
quality,    sanitation,    cleanli-
ness or personal  hygiene.

6.  Poster  contest  judging
will   be  done  by  a  panel  of
three    people    -    two
company        representatives
and   one   from   an   outside
advertising  agency.

7.  Judging   will   be   based
primarily    on    the    poster's
message,  but also on impact
and  artistic  impression.

8.  A    Grand    Prize    of    a
Commadore Vie 20 Personal
Computer   plus  a  12"  B&W
TV     will      be     drawn     and
awarded to one person from
all   the   names   of  entrants.
Family   members  who  have
winning  posters  will  receive
an  Atari  C2600A  Computer
System.  One  Employee  will
win  $200  in  cash  for  his  or
her winning  poster.

9.  The    decision    of    the
judges  is  final.  No  prize  will
be   awarded   if   the   judges
decide that entries in an age
group do not warrant a prize.

10.  All     posters     become
the     property     of    J.M.
Schneider Quality Assurance
Department and will be used
for     display     purposes
throughout      all      company
locations.  No posters will  be
returned.

11.  All posters must be the
work     of    the    person
submitting the entry.

12.   There is no limit to the
number of  posters a person
may enter, but only one prize
may  be  won  by  an  entrant.
Should   an   entrant  win   the
Grand   Prize   and   the   age
category prize, one prize will
be awarded to the runner-up
in that  category.

13.   All     entrants    submit-
ting  a  poster to  the contest
will    receive    a    Schneiders
Shaeffer pen.

14.  Contest  is  open  from
July  1  to September 1.

15.   No  identification  is  to
appear  on   the  face  of  the
poster.  Entrant's name, age
group,      address,     parent's
name     (if     children     of
employees)    and    company
location    is    to    be    clearly
printed   on   the   reverse   of
each  poster submitted.

16.   Entrants  in  Kitchener,
Ayr,  Wellesley  and  eastern
operations may submit their
poster directly to the Editor,
Personnel   Department,
Kitchener. Entrants from our
western    operations   are
asked to submit their entries
to Jack Curran,  Panet Poad
Plant,    Winnipeg,    who   will
forward  all  posters  received
to   Kitchener   following   the
deadline.

17.   Winners'    names,
photos  and  posters  will  be
printed  in the October issue
of The Dutch  Girl.                  .
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Fitness program
perks up staff at
MCGonegal's food
store

Bert MCGonegal  likes peo-
ple!  The  owner  of  two  food
stores in the Niagara Begion
of Ontario strongly feels that
the    people    working    in    a
business are the most impor-
tant ingredients.

The tall,  46-year old  Irish-
man got off to an early start in
the  food  industry,  when  he
worked   for   his   grandfather
and   father   who   owned   a
butcher  store  in  Toronto.   It
was in his early years that he
learned the value of personal
service to customers.

At   17  years  of  age,   Bert
joined the Army. His interest
in the food business.was still
strong  and  that  led  him  into
several    positions    including
12 years with Oshawa Whole-
sale   followed   by   six   years
with    A     &     P    stores.     He
accepted    a    position    with
Ziggy's in Toronto and after a
period  of six  years,  was the
Meat  Manager  at  their  Bay-
view   and   Sheppard   store.
During  this  time,  the  feeling
of  independence  was  grow-
ing    stronger   and    he   was
thinking  more  of owning  his
own  store  rather than  work-
ing    for   another   company.
The day following a job offer
to  become  a  Buyer  for  Zig-
gy's,  Bert left and  purchased
his     first     store     in     St.
Catharines,     a     small,
rundown  meat store located
under  a  railway  bridge  and
near  a swamp  and  renamed
it  J  &  8  Quality  Meats.

Customers   were   slow   to
patronize  the  store  and   its
new   owners.   A   staff   of   12
soon dwindled to 5 as a resu lt
of  sagging  sales.  "Business
was   tough   during   the   first
year,"   recaHed   Bert.   "How-
ever,  after  receiving  several
good reports from a friend on
the  local  radio station  and  a
positive     newspaper    story
soon boosted our sales."

Six years ago,  Bert took a
bold step and spent $75,000
to outfit a new location in the
Lake  and  Carleton  Plaza  in
St.      Catharines,      a     2,200
square foot  store  in  a  better
traffic      location.      His     first
week's     sales     rang     in     at
$3,000.

"Today,  this  store  has  the

highest sales per square foot
of  any  retail   grocery,"   Bert
proudly   announced.   In   the
store,  he  carries  a  complete
produce    department,    with
fresh   fruits   and   vegetables
from the Niagara area, a fro-
zen food counter and a meat
counter  which  stretches  al-
most  full  width  of  the  store
and an in-store bakery, where
the   sweet   smells   of   buns,
pastries    and    breads    waft
throughout the store, tantiliz-
ing shoppers.

Not  content  to  stay  with
one  location,  two years ago,
Bert   opened   a   full   super-
market location in Chippawa,
near  Niagara  Fans.   Now  his
employees num ber 35-40 full
time and another 25-30 part-
timers.    Service    is    still    an
important aspect insisted up-
on by Bert in both his stores.
Where else  can  you  find the
clerks actually carrying your
groceries to your car, instead
of wheel ing your own cart fu I I
out to the parking  lot?

JMS    has    been    a    long-
standing   supplier   to   Bert's
store.    "I    like   the   way   the
company does business," he
commented.    "Once    again,
service    is   the   determining
factor.   But,   they   also   have
great  products.  As  you  can
see    in    the   St.    Catharines
store,  I  carry no other brands
of wieners or sausages."

Hamilton      District     JMS
Salesman  Frank lngold, calls
on  Bert's Niagara Falls store
while  Dave  Maclntyre  takes
care  of  Bert's  orders  for the
St.  Catharines  store.

Bert MCGonegal is not only
interested  in  the success  of
his store, he is also very con-
cerned  about the well-being
of his staff. So much so, that
three years ago,  he began  a
fitness   program   for  all  full-
time  staff  and  made  joining
the   program    a   mandatory
condition of employment for
new  workers.  From  its  early
beginnings   when   the   em-
ployees skipped  to  music or
jogged  around  the  store  or
took  part  in  yoga  exercises,
the program has now evolved
to th ree hou rs per week at the
local  Family Y,  between  8:00
a.in.  and  9:00  a.in.  MCGone
gal's opens their store doors

The  small   MCGonegal's   store,   located   in   the   Lake   and
Carleton Plaza in St. Catharines, oflers shoppers a selection
of  an  in-store  bakery,  produce,  frozen  food  and  a  large
variety of JMS quality meat products.
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at   10:00   a.in.   for   business.
The  business  pays  one-half
the cost of the Y membership
for the employee and allows
the activities planned to take
place on  `company time'.

Half  the  time  at  the  Y   is
spent     under     instructions
from Y personnel engaged in
exercises   and   callisthenics
while   a   committee  of  staff
has      previously      arranged
what activity fills in the other
half-hour.     Anything     from
swimming,    tennis,    soccer,
volleyball.     basketball     and
racquetball  are  possibilities.
There    is    even    a    weekly
baseball  game  on  Tuesday
mornings at a local diamond,
which   pits   one   store   staff
against the other.

Bert descri bed the pu rpose
of the program  simply.  "The
program is designed for peo-
ple to be fit,  have fun and be
fair,"  he  said.  "lt  also  helps
create  good  spirit  amongst
the  employees."   The  ener-
getic Bert, who actively takes
part in the program and per-
sonal ly jogs up to th ree in i les
per  day,   took   a  course  at
Brock University last year on
Quality circle, which involves
methods  to  get  employees
involved  in  the  business  de-
cision-making   process   and
in profit sharing.  In June this
year,   all   department   heads
met with Bert and presented
a proposal on decision-mak-
ing  and  profit-sharing.  Dur-
ing    the    regular    Thursday
department   heads'   meeting
with   Bert,   their  voices   are
heard and concerns raised.

But   the   fitness   program
does  have  its  negative  side
too. Bert said, ``There are still
some  apathetic  people  who
really haven't put their whole
heart  into  the  program,"  he
stated. "There is a lot of talent
in   the   workplace,    but   I'm
unable to tap  into  it and  get
the people committed."

Also on the minus side, the
number of Y  instructors  has
also  been   reduced,   due  to
cutbacks  in  their staff which
means  that  not  all  activities
are available at all times.

But   the    benef its   to   the
workers    far   outweigh    the
negative  aspects.  Take  Joe
Fabian, Meat Manager at the

St.     Catharines     store     for
example.   Before   becoming
involved  in  the  program,  he
was   a   chain   smoker   and
couldn't run twice around the
track at the Y gym.  Now,  he
has   quit   smoking,    lost   40
pounds and feels great!

Several   other   employees
too  at the St.  Catharines
store  voiced   their   pleasure
with  the  program.   Kay  Mit-
chell,  Assistant  Head  Cash-
ier, who has been working for
MCGonegals  for  six  months
said she always wanted to be
fit   but   couldn't   get   herself
motivated. "With group activ-
ities it's so much easier," she
said. "I  really feel great now."
She  likes  to  take  part  in  the
exercises   and   play   tennis.
"I'm   waiting   for  the  soccer

games  to  be  played.  I  really
love the game."

Sandra   Bell,   a   2nd   year
student  at  Brock  University,
enrolled    in    Business    and
French   courses,   who   was
one   of   the    original    store
employees,  had  high  praise
for the program. ``lt's good to
keep  my  weight  down,"  she
noted. "I Iikethe group activi-
ties best because it puts eve-
ryone  at  one  level  and  you
have  fun.   It's  also  a  way  of
meeting other employees and
building  up your stamina."

Sandra    is    known    as    a
floater and assists in any area
of  the  store  where  help   is
needed but also prepares the
advertisement layouts for the
weekly  special  at  the  store
and  checks  the  proofs  and
assists in the promotions.

The Head Salesman on the
meat    counter,    Gary    Lake
thinks the program is ``great!"
"I like a good workout before

starting  to  work  because  it
gets  you   mentally  alert  for
the   day,"   he   said.   "I   was
always    sports-minded     in
school and like the team par-
ticipation    now   with   fellow
employees.    Exercise    is    a
great  way to  relieve tension
and put you in a good frame
of mind.„

Bert   MCGonegal    is   also
forward-thinking. "I think the
future  lies  in  expansion," Jle
stated.  "Nobody knew a few
years  ago  that  the  business
conditions would take a turn

Personal service is key in Bert MCGonegal's two stores in the
Niagara Region and he often  takes time to help customers
from behind the meat counter himself as seen here.

downward."   But   that's   not
stopping Bert.

In late-September, he plans
to open a Deli store, close to
the Lake and Carleton Store
in  St.  Catharines  which  will
feature frozen foods, cheese
and  specialty  items  and  be
self-serve.  He will  also  intro-
duce fish into his main store.

He  also  plans a  long-term
project of a retreat centre for
employees  where  they  can
go to relieve stress and anx-
iety,    learn    about    nutrition
and how to manage money.

Bert is cetainly not guilty of
what    he    calls    `too    much
negativism'   in   the   business

community.   ``People  do  not
seem to give pats on the back
to  employees  for  a  job  well
done these days,"  he noted.
"My  philosophy  has  always

been to take inventory regu-
larly    and    don't    forget    to
praise your people."

Food  and  f itness.  The two
naturally   go   hand-in-hand.
But  for  Bert  MCGonegal,   it
has  gone  one  step  farther.
Fitness  brings  a  better men-
tal   and   physical  attitude  to
his  staff  and  this  translates
into   better   service   for   his
store's  customers.

Bert's  in  favour of the for-
mula. And so are his workers!I
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Ceremony officially
dedicates
Employees'
Memorial Giiove in
Conservation Area

Planting a tree at the olticial dedication ceremony ol the J.M.
Schneider lnc. Employees' Memorial Grove were (left to right)
S.E.A. President, John Christensen, V-P, Personnel and Pub-
lic Relations,  Herb Schneider and  Office Committee Presi-
dent, Johanne Kelly.

"lt seems to me that in set-

ting  aside these lovely acres
and planting trees within this
grove  with   names  thereon,
you  have  taken  care  of two
needs  -  the  desire  of  the
heart for  a  place  of  remem-
bering and the good  resolve
to  have  memory  look  to the
future   and   help   others   as
they   live,"   said   Pev.   Frank
Morgan    in    his    dedication

address of the J. M.Schneider
Employees' Memorial Grove,
in Laurel Creek Conservation
Area in Waterloo one Sunday
afternoon in late-June. "Here
you  have  a  special  place  in
the midst of life where those
you   love   may   be   remem-
bered;  here you  also  have  a
special  place  in the  midst of
life    for   the    benefitting    of
those who follow after."

Originally the brainchild of
Betty  Schnieder,  a  member
of the G rand Pliver conserva-
tion  Foundation  and  wife  of
Vice-President,  Personnel  &
Public   Pelations,    Herb
Schneider, in 1973, the Grand
Fiver conservation Authority
set  aside  10  acres  of  rolling
countryside  for  the  planting
of  trees  for  deceased  JMS
employees and their fain i I ies.

To   date,   585   employees
and  their  families  have  had
trees  planted  on  their behalf
inthegroveasauniqueliving
memorial.   The   funds   con-
tributed by the company are
directed to GPCA, who pur-
chase, plant and maintain the
trees.

There  are   16  varieties   of
trees planted in the grove,10
types   of   deciduous   and   6
evergreens  including  Maple,
Pine, Spruce,  Larch,  Linden,
Birch, Ash and Oak.

During  the official  dedica-
tion  ceremony,  attended  by
JMS    management,    GPCA
officials  and  a  small  gather-
ing  of  employees  and   reti-
rees,  a  tree  was  planted  by
Herb Schneider, S.E.A. Pres-
ident, John Christensen, and
Office Committee President,
Johanne Kelly.

An  Honour  Boll,  contain-
ing the names of the people
for  whom  a  tree  has  been
planted  will  soon  be on  dis-
play  in  a  prominent  location
in the entrance hal lway of the
Kitchener location.                I
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Fun and food
featuiied at this
years JMS Ladies
and Men's Picnics
Ladies Picnic Winners

Baseball Game: 1st
Wendy Spittal
Pat Cunning
Linda Spittal
Marlene Werner
Brenda Paposeire
Wanda St. Clair
Pearl Blake
Karen Heldman
Gerri Thomas
Melody Plummer
Lori  Eidt-Clausing

2nd
Gladys Musselman
Barb Maclntosh
Connie Musselman
Mona Eichmann
Natalie Weido
Marielle Dietz
Marilyn  Pfaff
Debbie White
Miriam Weido
Olive Spittal
Pluthella  Lavoie

loo Metre Dash:
1st -Joanne Mosburger
2nd - Janet Stoyles
3rd -Wanda St. Clair

Three-Legged I]ace:
1st  -  June  Totzke  and  Jan
Tritschel
2nd - Brenda Baposeire and
Wanda St. Clair
3rd   -   Debbie   Fromm   and
Sandy Pladdatz

Nail Hammering:
1st -Betty Zarzycki
2nd -Marielle Dietz
3rd -Barb Maclntosh

Sack F)ace:
1st -Wendy  Spittal
2nd  -Wanda St.  Clair
3rd  -Linda  Spittal

Horseshoe Tournament:
1st  -Joan   Poga  and  Chris
Poga
2nd -Carla Bitchie and Chris
Atkinson

Grandmothers' Race:
1st -Carol  Freiburger
2nd -Marilyn  Psutka
3rd - Barb Paddatz

Egg-Throwing:
1st   -   Debbie   Smither   and
Donna Eykins
2nd -Connie Musselman and
Gladys Musselman
3rd   -   June   Halstead   and
Kathy Schiedel

Bingo winners:
June  Noble,  Helen  Hurlbut,
Lori  Castellan,  Audrey  Die-
mert, Barbara Biernat, Freida
Cochrane,    Laurie    Dietrich,
Cheryl Collins, Pluthella Lav-
oie,  Judy  Meyer,  Donna  Hu-
ber and Mary Gordon.

Lucky Draw winners:
Kathy Schiedel,  Helen  Mich-
aels, Lillian Thomas, Mildred
BIake,  Dora  Schaus,  Jenny
Pearson,   Madelaine   Soikie,
Marilyn Wilson, Jenny Jesso,
Eleanor Wailer, Sue Meyer.

A winner by a step in the Sack Race.

Why me? seems to be the words said by this defeated contest-
ant in the Egg Throwing Contest.

A  strong  arm  and  a  good  eye  needed  for  the  Horseshoe
Tournament.
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One    of    the    unscheduled
events during the Men's Pic-
nic, was the Fishing Contest.
And here's the winner!

Men's Picnic Winners

Baseball Game:  1st
Brian Herman
Dennis Lesperance
floss Bowman
Joe Hebert
Dave Mosburger
Maurice Herman
Terry Bruckman
Steve Anderson
Vern Schweig
Dan  Fischer

2nd
Skip Smith
Frank  Biro
Play Seyler
Wally  Mueller
Steve Parkhill
Chris Malleck
Peter Stern
Mike Stern
Paul  Osolnik
Wally Pawluk

Egg Throwing Contest:
1st  -Jim  Buchholtz  and  Jim
Snider
2nd   -   Henry   Klassen   and
Steve Parkhill
3rd  -Gerry  Mcconnell  and
Gerry Conrad

Lucky Draw Winners:
Danny Leis
Bob Wolfe
Gib Gehl

After all the events, time tor a delicious dinner ol ribs and tails.

Such determination in the Nail Driving Contest.

u.a

The baseball game finals were held after the rain had stopped.

kL

The agony of defeat -a broken egg!
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Canada Savings
Bonds offer an
easy and safe way
to invest

How   much   do   you   pay
yourself each pay day?

lf you are like most people,
you .pay everyone else f i rst -
landlord,     grocer,     clothing
store,  charge  accounts  and
the   bank   or   finance   com-
pany. What's left over is your
share, which in many cases is
little or nothing.

When  you  think  about  it,
who among all these groups
is more important than your-
self? No one!

That's why in il I ions of can-
adians  from  coast  to  coast
have adopted a plan that lets
them   pay   themselves   first.
They do it by subscribing for
Canada     Savings     Bonds
through the easy Payroll Sav-
ings  Plan.

The  best  thing  about  the
plan is that it's forced savings-   less   accessible   than   a
bank accou nt -and it's easy.
All you need to do is sign an
application  form.  And  for as

little  as  $2.00  per week,  you
can   buy   a   $100   CSB.   The
money will be deducted from
your  pay  cheque  automati-
cally and the bonds delivered
to  you  when  they  are  com-
pletely paid.

It's just that simple. There's
nothing   complicated   about
it. Plus the fact that CSB's are
one of the safest investments
around  and  that  the  Com-
pound  Interest  Bond,  which
is offered on the Payroll Sav-
ings    Plan,    reinvests    your
money    automatically    and
earns interest on the interest,
which is paid to you at matur-
ity or redemption.

Even better, not only is the
CSB    Payroll   Savings   Plan
convenient,  it's also afforda-
ble.  Whatever  your  budget,
you    simply   determine   the
amount   you   want   to   pay
yourself  each   pay  day  and
then sit back and watch your
savings grow!                          .

Photos can win
cash in Annual
Dutch Girl
Photo Contest

Dust off your lens!  Dig out
your favourite photo! It's time
for the 8th annual Dutch Girl
Photo Contest!

COMPETITION l]ULES
The contest is open to only

our  full-time,  part-time,  stu-
dents  and  retired  people  of
The    Heritage    Group    lnc.
companies -J.M.Schneider
lnc„    NATCO    Foods,    Link
Services  lnc.  and  F.G.  Brad-
Iey  Ltd.

Categories   this   year   are
two  - Action  Activities  and
Scenery.

Entrants    may    submit    a
maximum  of two  entries  per
category (four total entries.)

Entries  may  be any size of
un framed  black  and white or
colour  print  or colour slide.

Previous    year's    winning
photos   are   not   eligible   for
this year's competition.

On the back of each  print,
or   slide,   print   clearly   your

All Beef Bologna
aIvailable in
the pieee

The  popularity  of  our  All
Beef Bologna,  for people on
diets  and  other  health-con-
scious consumers, has been
growing each and every week
across  the  country.  Such  is
the   demand,   that   All   Beef
Bologna can now be found in
food stores and deli counters
in the piece.

The product  is  identical  in

size    to    our    Beef    500    g
Bologna  that  has  been  sel-
ling successfully in the Que-
bec area for many months.

The price is slightly higher
than   Blue   Plibbon   Bologna
because of the ingredients.

Thick   or   thin   slices,   the
choice   is   yours   when   you
purchase All Beef Bologna in
the piece. Try some soon!   .

All   Beet   Bologna   is   now
available in the piece.

name,  department and com-
pany location. All entries will
be    returned    following    the
competition.

Entries   must   be  received
by    not    later    than    Friday
October  15 to  be eligible for
the contest.

All   entries   submitted   will
be   judged   by   a   group   of
independent,    photographic
experts on the basis of origi-
nality,  creativity  and  techni-
cal  quality.

The decision of the judges
is final. The Dutch Girl Editor
reserves the  right to  publish
the   winning   entries   in   the
December Dutch Girl.

Peproduction  of  the  win-
ning photos in any other pub-
lication  must  have  the  con-
sent  of  both  the winner and
the Dutch Girl  Editor.

Prizes:
1st in each category
-$25.00
2nd in each category
-$15.00
3rd in each category
-$10.00

Submit  your  entries  via  the
company internal  mail  deliv-
ery or Canada Post to:
PHOTO COMPETITION
The Dutch Girl  Editor,
J.M.Schneider lnc.
321  Courtland Avenue East,
Kitchener, Ontario.
N2G 3X8
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Letters to the Editor
Letters!
We all like to receive letters

(with the exception  of those
that  state  -  Please  remit).
And   Editors  are  no  excep-
tion!

Not  often  we  receive  the
quantity  or  variety  of  letters
as are  printed  below for our
readers.

Got  a  beef  or  a  bouquet?
Send  a  letter  to  the  Editor.
We'd love to hear from you!

May  1982
Dear Editor:
I  am very  much  interested

in  the  trucking  industry  and
for  several  years  have  been
col lecting truck photographs.
Presently,   I   have   over   500
truck    photographs    in    my
collection.

I   am   writing   with   hopes
that  you   might   have   some
photographs   of  your  over-
the-road  diesel  trucks  that  I
might add to my collection.

I  would  especially.like any
photos   you   might   have   of
Cord   Smith's   conventional
diesel  Ford  rig.  I  don't  have
any  truck  photos  from  your
area   and   would   be   happy
with  any  you  might  send  of
your company highway rigs.

Sincerely,
Kent Gilman,
Yorba     Linda,     California,
U.S.A.
P.S. I also collect company

business   cards   and   would
like to add one of Schneiders
to my collection.

June  1982.
Dear Editor:
I  just  returned  from  vaca-

tion last week and found your
letter and photographs wait-
ing.  I would like to thank you
for you r n ice letter and excel-
lent truck  photographs.  The
photos are a fine addition to
my  truck  photo  collection.  I
don't  have  many  photos  of
Canadian   trucks,   so   I   was
very pleased to receive them.

Thanks agai n for taki ng the
time to fulfill  my  request.

Sincerely,
Kent Gilman,
Yorba     Linda,     California,
U.S.A.

Dear Editor:
Would you be kind enough

to pass on our sincere thanks
& appreciation to those who
were  responsible for permit-
ting the Schneider Male Cho-
rus  to  share  with  us  on  our
109th   Anniversary   here   in
Watford. The Session  & Offi-
cial  Board are very grateful.

In this day & age of "higher
criticism" it seems to me that
we   are   prone   to    criticise
everything    &    many    times
forget to praise. This I cannot
let   happen   in   regards   the
efforts & work of the Chorus.
I  also  wanted  the  Board  of
Directors to  be  informed  so
that they wou ld know that the
men  that  travel  the  country
from one end to the other, are
the tops in representatives.

The Chorus put on  a con-
cert on Saturday night in the
High School, but only approx-
imately   200   turned   out   to
hear it. This did  not dampen
the  spirit  of  the  men.  They
went  right  into  the  program
with  great enthusiasm.  After
the program they were taken
to their billets for the night.  I
should   also   note   that   the
people    who    provided    the
lodgings for them are speak-
ing very highly of the manner
in which the men entered the
homes  &  took  their  place  in
the home.

Sundaymoming(ouranniver-
sary service) the men gather-
ed with us & what a time this
was.  The whole service was
just electrified with the enthu-
siastic  singing   of  the   men.
The music chosen was  right
on target: was presented with
precision but with great gus-
to, fervour & meaning, These
men love to sing & enjoy sing-
ing. This truth came through
loud  & clear.

I   must   not   forget   or   be
remiss    in    mentioning    the
director,   Mr.   Fred   Lehman.
He certainly adds a lot to the
enthusiasm   &  music  of  the
Chorus.   If  the  leadership  is
du 11 : drab & dry, what can you
expect from the group. Men-
tion should  also  be made of
Mrs.   Daniels   at   the   piano.

Altogether you  have a  good
team working.

Summing  up  Sir:  Our  sin-
cere   thanks   for   permitting
the Chorus to share with  us.
They  have  left their mark on
this community & congrega-
tion.  It  will  be  an  event  that
will    be   remembered   for   a
long time to come. The 109th
Anniversary of Watford  U.C.
will  not be forgotten quickly,
because, the Schneider Male
Chorus shared with us.

Keep up the good work.
Sincerely,
Plev.  Bob Peebles
Watford  Warwick  Pastoral
Charge
Watford, Ontario

June 1982
Dear Editor:
lt  is  a  rare  thing  today  to

have an employee who seems
to exude a proud attitude for
the    Company    he    or    she
works for and when one runs
into such a person,  it should
be brought to the attention of
the Firm he or she works for. I
would be remiss in not bring-
ing  such  a   person  to  your
attention.

Eddie Kasmer is a sausage
maker    in    your    Vancouver
plant and I have had the good
fortune to play golf with him
on a number of occasions; as
with golf, you run into a lot of
new  people when  playing  in
foursomes  -  and  Eddie  in-
troduces  himself  as  a  saus-
age maker -and while it may
sound   simple   to   some,   he
proudly acclaims Schneiders
as  the  best  in  the  business
and  brags of the quantity of
meats he prepares for you in
his job.  I  have  heard this  so
many times, to me he repres-
ents a `walking commercial'.

Yours very truly,
F.  Sanie,
Vancouver, B.C.

August 1982
Dear Editor:
I   would   like   to   take  this

opportunity    to    thank    the
people at J Ms for the support
I   have   received   during   my
student employment over the
last five years with the com-
pany.   Effective  August  5,   I
will  be  leaving  the company
for a career with the Federal
Department of Pegional Eco-
nomic  Expansion  (Toronto).
In   my   new   capacity   as   a
Development   Officer,   I   will
be    involved    in    enhancing
economic    development    in
the Ontario region.

It   was   through   my   em-
ployment with JMS that I was
able to finance my university
education.  This,  in  turn,  has
allowed   me   to   realize   my
career objective.  I am, there-
fore,  deeply  grateful  for  my
employment  in  Loading  and
Assembly.

J.M.Schneider     lnc.     has
been  an  excellent  company
to work for and its employees
a friendly and  helpful  group
of  people.   I  wish  the  com-
pany  every  success   in   the
future and may it continue its
student    employment    pro-
gram.

Sincerely,
David J. Cash,
Waterloo, Ontario.
(Ed's   Note:   David   is   the

grandson    of    Doug    Small,
JMS    President   from    1963
until     his     retirement     in
November  1968.)                    .
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We've got the ideas!
JUNE SUGGESTOR
OF THE MONTH

Ken   Parkes   (lelt)   accepts
S.O.M.   cheque   from   Plant
Superintendent, Stan R iddell.

Ken   Parkes,   Marion   St.,
Winnipeg.  He suggested  us-
ing   an   air  operated   steam
value on the scald tank.

Other  suggestion   awards
presented   during   June   in-
cluded:

John   Lemay   and   Jorge
Oliveira, Sausage Cook. They
suggested  raising  the  sides
of the conveyor on  the  ham
stuffer.

Richard Hol§t,  Poultry.  He
suggested   modifying   the
poultry  barn  for more circu-
lation.

James  Brenner,   Sausage
Cook.  He  suggested  instal-
ling  a  drain  and  cap  on  the
Warwick elbow pipe.

Bruce    Reinhart,    Mainte-
nance.

Isabel Pietraszko, Packag-
ing  #1.

William   Noecker,   Mainte-
nance.

John   Lemay,   Sausage
Cook.  He  suggested  instal-
ling   a   shield   below   the
blender for V-mags.

Helmut  Schaeler,  Mainte-
nance. He suggested using a
heavy duty chain in place of a
twisted chain.

Suggestion  Plan  Mugs  or
Employees' Market Vouchers
were   also   awarded   to   the
following:

Dave Barker, Beef Boning;
F3ichard     Harrison,     Mainte-
nance.

Suggestion    Plan    awards
presented    during    July    in-
cluded:

Gloria   Hartman,   CM302.
She  suggested  that  the cut-
ting boards be made smaller.

Cord  Chapman,  Sausage
Stuffing.  He  suggested  that
the   cure   be   added   to   the
spice   bag   before   dumping
into the chopper.

Blair Hickey,  Lard & Shor-
tening. He suggested making
plastic  slats  for  the  cooling
tower.

James Hall, Maintenance.
Suggestion     Plan     Mugs

and/or    Employees'    Market
Vouchers were also awarded
to:

Jerome  Brenner,  Sausage
Cook;  Ed  Pleibling,  Sausage
Cook;  Elwood  Weber,  Saus-
age Manufacturing.                I

Trip to B.C. to start
iietiiiement for
Harvey Voll

Harvey  Voll,  of  the  Order
Fill    Department,   was   hon-
oured    during    an    informal
meeting  in  the  Board  Poom
at  the  Kitchener  location  in
early  June  as  he  began  his
retirement.  He  had  complet-
ed  26 years of service  in the
same department.

During  the  meeting,  a  re-
tirement   cheque   from   the
company  was  presented  to

Harvey  from   General   Man-
ager,  Eastern  Operations  of
Link Services  lnc., Ted Peck.
S.E.A. President, John Chris-
tensen   also   presented   the
Order Fi I I reti ree with a wal let
containing  money  and  a  life
membership in the union.

"ln the near future, we are

going to be travelling to Brit-
ish colu in bia for 4-6 weeks to
visit   our   daughter,"    noted
Harvey  about  his  retirement

plans.  No further plans were
mentioned.

A  former  member  of  the
Waterloo   Tigers,   Senior   A
hockey   team,   Harvey   con-
tinues  his  interest  in  hockey
and  now  states  that  he  is  a
"full-fledged    Waterloo    Sis-

kins fan, And it was also men-
tioned that he leans favoura-
bly  to  the  Boston  Bruins  in
the N.H.L.                                      I
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Lloyd Cook iietiiies
after 42 years
in Pork Cutting
Department

"I  sure  will  not  be  getting

up  as  early  in  the  morning
now,"     commented     Lloyd
Cook,   of  the   Pork   Cutting
Department during  an  infor-
mal meeting in the Kitchener
location's    Board    Ploom    to
honour   him    as    he   began
retirement in early June. "l'm
also going to be busy around
the   home  doing   the  things
that  I  have left until this time.
Also,I am going to take some
fishing  trips too."

Lloyd, who joined the com-
pany in 1940, spent his entire
42-year  career  in   the   Pork
Cutting  Department.

"lt's   been   a   pleasure   to

have    you    work    with    us,"
noted    Vice-President,    Per-
sonnel  and  Public  Plelations
Herb    Schneider,     prior    to
presenting a retirement che-
que from the company to the
retiring  pork  cutter.  "You've
always  been  good-natured
on  the  job  and  have  taken
your     responsibilities     seri-
ously."   A   wallet   containing
money and a life membership
in  the  union  was  also  pres-
ented to Lloyd by S.E.A. Pres-
ident,   John   Christensen.   A
presentation  was  also  made
to    Lloyd    from    his    fellow

workers later that day during
a  get-together  at  the  Navy
Club,  in Waterloo.

Lloyd,   known  as  `Cookie'
by most of his friends and co-
workers  alike,  was  seen  fre-
quently several years ago  in
one  of  the  company's  early
television    commercials    for
Luncheon    Meats,    shot   on
location      behind     the     Kit-
chener  Distribution  Building,
preparing  and  munching  his
way   through   an   enormous
submarine sandwich.            I

Maria Penteker of
Poultry Department
retires after quarter
century of

"lt's   been   a   pleasure   to

work for this company," stat-
ed Maria Penteker, during an
informal meeting in the Board
Poom at the Kitchener loca-
tion   to   honour   her   as   she
began her retirement in early
June. "l've always tried to do
my best on the job."

Maria,  who  began  in  May
1957  in  the  Poultry  Depart-
ment, spent  her entire quar-
ter century of service  in that
department. Prior to present-
ing a retirement cheque from
the company to  Maria,  Vice-

service
President,  Personnel  &  Pub-
lic F3elations, Herb Schneider
noted  that  "it's  been  people
like  yourself  who  make  the
foundation  of  a  good  work
force for the company. You've
added  stability  to  your  de-
partment.''

S.E.A.     President,     John
Christensen, on behalf of the
Association, presented Maria
with     a     wallet     containing
money and a life membership
in   the   union.    Poultry   De-
partment  Foreman,  Ed  Eck-
ert   added   that   Maria   "has

been  a model employee and
a    treat    to    have     in     the
department."

A trip to Germany and Aus-
tria in June, to sing nine con-
certs  with   the  Transylvania
Club Choir of Kitchener, was
the first retirement plan men-
tioned by the Poultry retiree.
She is also going to continue
t6  be a cook  at the Club on
special  occasions  as well  as
take  care  of  her  vegetable
and   flower  garden   at  their
Kitchener home.                    .
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"Company treated
me very well"
Says retiring
Norm Taylor

Norm Taylor, who worked
the majority of his 34 years of
service  in  the  Bacon  Slicing
Department,   was   honoured
during  an   informal   meeting
in the Board Room at the Kit-
chener plant upon  his retire-
ment in  late-June.

"l'm  busier  now  than  ever

before,"   said   Norm   to   the
group of wel I-wishers seated

around    the    Board    Ploom
table.    "The   company    has
treated me very well."

Vice-President,     Opera-
tions,  John  Lauer presented
Norm     with     a     retirement
cheque   from   the  company
and    S.E.A.    representative,
Larry   Schickler,    presented
him  with  a wallet  containing
money and a life membership
in  the union.

One  of  the  original  mem-
bers  of  the  Schneider  Male
Chorus   in   1947,   Norm   is  a
member    of    the    Plockway
Garden   Seniors   Glee   Club
and   Harmonica   Band   and
also    sings    in    his    church
choir.

"l'm   going   to    be   doing

some   more   travelling   now
that   I'm   retired,"   he  replied
when  asked  what  additional
plans he had for retirement.I

Thirtylyear JMS
career ends for
Ken Ruppel as
retirement begins

"The customer has always

come  first  with  me,"  stated
Ken   Pluppel,   of   the   Order
Desk    during     an     informal
meeting    in    the    Kitchener
location's    Board    Ploom   to
honour  him  as  he  began  his
retirement.   "That's  the   rule
l've worked by on the job."

Ken, who started with JMS
in  April   1952,   in  the  former
Shipping Department, trans-
ferred jn May 1958 to the Bil-

ling    Office    and    remained
there  until  April   1965  when
he accepted a position in the
Personnel    Department.     In
September 1966,  Ken moved
to   the   Order   Department,
handling customer orders on
the telephone, and remained
there until  his  retirement.

During    his    lengthy   JMS
career,  Ken  picked  up  many
nicknames,     the    latest    of
which was given to him by his
fellow workers. They dubbed
him,  `the Sargeant'.

Prior  to   presenting   a   re-
tirement cheque to Ken from
the     company,     Vice-Presi-
dent,    Personnel    &    Public

Plelations,    Herb    Schneider
noted that he was "extremely
conscientious and dedicated
on  the  job,  very  involved  in
community activities and was
able to maintain his sense of
humour."

Eastern Plegion Sales Man-
ager, Harold Clements added
"the organization owes you a

lot  because  of your dedica-
tion and gentlemanly attitude
to   your   work.   You   always
seemed   to   be   the   first   to
answer the phones too!"

Fishing,     Ken    mentioned
was     high    on     his    list    of
activities  during  retirement,.

Happy to have
worked for JMS
says retiring
Luncheon Slicing
worker

"The  company   has   been

very   good   to   me,"   stated
Dorothy  Witmer,   during   an
informal meeting in the Board
Ploom  at the  Kitchener  loca-
tion  in  early-July  to  honour
her as she began  her retire-
ment. "I've raised three child-
ren and couldn't have done it
without having this job."

Dorothy,   who   joined   the
company in July 1960, spent
her entire JMS career work-
ing    nights    and    afternoon
shifts  in  the  Luncheon  Slic-
ing Department.

"You've  been  a  real  credit

to  your  department,"  noted
Vice-President,  Personnel  &
Public Pelations Herb Schnei-
der   prior   to   presenting   a
retirement  cheque  from  the
company  to  Dorothy.  S.E.A.
President,  John  Christensen
also   presented   her   with   a
wallet containing money and
a    life    membership    in    the
union.

When  asked  about  retire-
ment plans. the grandmother
of  thirteen   children   replied
that  "I  have  a  lot  of  house-
cleaning to be done now." In
between the cleaning,  Doro-
thy plans to do some travel-
ling, with a trip to Las Vegas,
Nevada    planned    for   Sep-
tember.

"l'm also going to play as

much  Bingo  as  I  can  until  I
get sick of it," she quipped. .
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People on the move
J.M.Schneider    lnc.    Ap-

pointments
Kirk Ross,  Trainee  in  Pork

Cutting,   was   promoted   to
Assistant    Foreman    in    the
same   department,   effective
June 14.

Bruce  Hawkings,   Trainee
in    Maintenance,    was   pro-
moted to Assistant Foreman
in  Central   Maintenance,  ef-
fective August 2.

Ed   Pyne   was   appointed
Accounting  Manager,  effec-
tive   August   2.   He   will   give
overall  direction  to  the  Ac-
counting Department as well
as  co-ordinate  the  activities
of general and departmental
accounting and will assist in
the  further  development  of
our accounting systems and
financial   controls.   Ed  takes
over his position from Harvey
Carey,   who   leaves  JMS  to
join  F.G.Bradley  Ltd.  in  Tor-
onto   to   manage   their   ac-
counting  and  office services
division.

Beverley (Bev) Ahrens was
appointed Data Entry Super-
visor, effective August 2. Bev
assumed    responsibility   for
the   day-to-day   data   entry
activity  within  the  computer
operations   section    of   our
I nformation Systems Depart-
ment.

John Carney assumed the
title  of  Manager  of  General
Accounting   (previously  Su-
pervisor)  to  properly  reflect
the  duties  and  assignments
in  his  area  of  responsibility,
effective August 2.                 .

Commod
Manager,
appointed to
AdrisoryCommittee
for Meat Import Act

Jff=

Frank    Hess,    JMS    Beef
Commodity   Manager,   was
recently  appointed to a five-
member  Advisory   Commit-
tee     by     the     Minister     of
Agriculture,  Eugene Whelan,
to advise on the levels of meat
commodities   entering
Canada   in   order  to   protect
the consumer's  interest.

On  February  11  this  year,
the  Meat  Import  Act  (Bill-C-
46)    received   Ployal   Assent
and   part  of  that   legislation
involved establishing a com-
mittee of people from a cross
section  of the  meat  market-
ing chain to advise the minis-
ter  on  matters  pertaining  to
the Act.

The  purpose  of the  Com-
mittee, as stated in the Act, is
"to  play an  important  role  in

developing  and  maintaining
a dialogue between the Gov-
ernment   and   the   private
sector."

The other members of the
Committee    include,    Chair-
man,  Gary Jones,  President,
Canadian  Cattlemens' Asso-
ciation  from  Saskatchewan;

Sylvia Atkinson, a member of
the  Consumers'  Association
of Canada Food Policy Com-
mittee;  Bertrand Tremblay, a
dairy farmer from  St.  Bruno,
Quebec and Gordon Burton,
a cattle rancher and Agricul-
tural Economist from Clares-
holm, Alberta.

The  Committee's   inaugu-
ral   meeting   will   be   held   in
September.                             .
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Anniversaries
10 Years

Donna   Simon,   Halifax
Office, July 4.

Jacques Bemillard, Marion
Street, Winnipeg, July 4.

Gustav Held,  Beef Cooler,
Kitchener,  July  10.

Edmund  Stern,  Pork  Cut-
ting,  Kitchener,  July  10.

Camila  Guimaraes,   Pack-
aging #2,  Kitchener, July  17.

Connie  Musselman,  Poul-
try,  Kitchener, Ontario.

Waltraud Kauk,  Packaging
#2,  Kitchener, July 18.

Otilia Pinto, Bacon Slicing,
Kitchener, July  18.

Maria Santos,  Poultry,  Kit-
chener, July  18.

Frank   Sestak,    Marion
Street, Winnipeg, August 17.

John   Bechtel,   Ayr   Plant,
August 28.

Deborah      Seigel,      Order
Processing,   Kitchener,
August 28.

15 Years
Ernest   Peimer,   Marion

Street, Winnipeg, July  10.
Maria    Cardoso,    Poultry,

Kitchener, July  10.
Donald Hall, Sausage Stuf-

fing,  Kitchener, July  10.
Darnell Foglton, Luncheon

Slicing,  Kitchener,  July  11.
Kenneth Drummond, Pack-

aging #2,  Kitchener, July  12.
Omer   Poirier,    Packaging

#1,  Kitchener, July 24.
Jose  Lindo,   Hog   Kill,   Kit-

chener, July 31.
Cameron Wilson, Link Ser-

vices lnc.,  Kitchener, August
2.

Joaquim Barros, Pork Cut-
ting,  Kitchener, August 8.

Gerhard   Pfeiler,   Packag-
ing #1,  Kitchener, August 15.

Chester Sajkowski,  Acting
Employee  Belations  Super-
visor,  Kitchener, August 21.

Maryanne   Holtz,   Person-
nel,  Kitchener, August 28.

Johanne   Kelly,   Account-
ing,  Kitchener, August 28.

Tom  Logel,  Order Fill,  Kit-
chener, August 28.

20 Years
Stella Cavaleri,  B.C.  Plant,

June  14.
Geraldine   Gascho,   Con-

tinuous   Wiener   Operation,
Kitchener, July 9.

Elizabeth  Erb,  Continuous
Wiener   Operation,    Kit-
chener, July 23.

Shirley   Tebbutt,    Poultry,
Kitchener, July 25.

Max  Bartel,  Pork  Cutting,
Kitchener, July 30.

Jeanetta   Clifford,   Lun-
cheon   slicing,   Kitchener,
July 30.

Margaret    Mclver,    Health
Centre,  Kitchener, August 1.

Eleanor Zablocki,  Packag-
ing #1,  Kitchener, August 14.

Geraldine  Gascho            Eleanor zablocki
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30 Years
Wilbert Calma, Traffic,  Kit-

chener, July 9.
Frank  Narejko,   Livestock,

Kitchener, August 6.
Wilfred    Steffler,    Smoke-

house, Kitchener, August 11.

Mildred   Carter,   Borden
Storage,   Kitchener,   August
18.

Play  Shantz,  Pork  Cutting,
Kitchener,  August 25.

•.     -`t``2-I.-                                                                                 I
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35 Years
F3ichard    Fletcher,   Traffic,

Kitchener, July  1.
Bobert   Plieck,   Sausage

Manufacturing,   Kitchener,
July  I.

Oscar  Keller,  Curing,  Kit-
chener, July 3.

Ambrose Hartman, Freezer
Packaging,   Kitchener,   July
15.

Douglas  Barker,   Sausage
Stuffing,  Kitchener,  July 21.

Kenneth     Martin,     Traffic,
Kitchener, August 26.

40 Years
Plobert  Williams,  Sausage

Stuffing,  Kitchener, July 7.
Doreen   MacGregor,   Link

Services lnc., Kitchener, July
9.

Earl  Kavelman,  Pork  Cut-
ting,  Kitchener, August 4.

Walter  Pieck,  Ploast  & Jel-
lied    Meats,    Kitchener,
August 5.

` ng--_

45 Years
Bernard  Deslauriers,  Plant

Superintendent,   Burnaby,
B.C., August  10.
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25 Years
People and
production
are biggest
changes

William Lavery
"The   number   of   people

working for the company and
the amount of production are
the two biggest changes l've
seen during the past twenty-
five   years,"    noted    William
Lavery,   of   the   Purchasing
Department,   when   asked
about  the  changes   he  has
seen during his quarter cen-
tury  at JMS.  "Time was you
knew   everybody   working
here, but now there are many
more new faces."

The 58-year old Brantford,
Ontario-born    Bill,   who
worked in the ticket office for
Canada  Coach  in  Brantford
for   seven   years   and   then
moved to the Kitchener Gray
Coach  bus depot as a ticket
seller,  started with the com-
pany in  1957 in the Lard and
Shortening  Department  and
remained  there  for  11  years
before  moving  into  the  Dis-
tribution    Building    for    two
years.

Bill   then   transferred   into
the Pork Cutting Department
for f ive years and then oper-
ated  one of the elevators  in
the  plant  for  two  years.  He
has been a stock clerk in the
Mai ntenance Stock Boom for
five years, which  is now part
of   the   Purchasing   Depart-
ment.

Married   to   his  wife   Mar-
garet for 28 years, he has one
married   daughter,   Rose-
marie   and    resides    in    Kit-
chener.

A member of the Kitchener
Family Y,  Bill enjoys playing
racquetball    and    swimming
there and is a member of the
JMS Ex-Servicemen's Club..

Company
been good
tome

Gertrude Stan
"The  company   has   been

very  good  to  me  during  the
past twenty-five years," com-
mented Gertrude Stan of the
CM302   Department   of   her
quarter   century   of   service
with the company.

Born in Southampton, On-
tario,   Gertrude   worked   for
four years as a I i ne assembler
of television sets for the PCA
Victor Company  in  Prescott,
prior to joining JMS.  In 1957,
she   began    in   the   Poultry
Department   and    remained
there  12 years  before trans-
ferring to the Luncheon Slic-
ing  Department to complete
her 25 years service.

Married to her husband 40
years,    Gertrude    has    four
children -Mary Olsen, Chief
Lab Technician for a hospital
in   Drum  Hill,  Alberta;  Herb,
Plant   Manager  for  the   Kit-
chener  Trilium   Park  opera-
tion of Canada Post; Jerome,
Corporate Controller of Bow
Valley   Trucks    (White)    and

Howard, an employee of Tri-
angle   Tires   in   Listowel,
Ontario.

"The plant  is  much  bigger

now,"  noted  Gertrude  when
asked what changes she has
seen over the years. "But the
quality of our products is just
the same as it was years ago."

The   Kitchener   resident
likes   to   make  quilts   in   her
spare time and does a lot of
reading,  especially historical
novels.  She  also  enjoys  tra-
velling  and  when  retirement
comes in a few years,  hopes
to do a lot more.

Part of her travel I ing now is
to see some of her own family
of  nine  brothers  and  sisters
and attending a family reun-
ion once a year.                      .

Expansion is
biggest
change

The growth of the business
and  the  formation   of  other
companies has been the big-
gest change Wellington (Wil-
lie)  Snider has seen over the
past  twenty-f ive  years  with
JMS.

The    49-year    old    Willie,
born   in  Waterloo  Township
on   a   farm,   worked   several
years on the farm before driv-
ing a ready-mix cement truck
for four years  for  Boehmers
in  Kitchener.  Prior to joining
the company in July 1957, he
worked  for B.F.Goodrich  for
another four years.

Willie's  entire  JMS  career
has been behind the wheel of
a  truck.   During   his  first   14
years, he was a Pou ltry Driver
and during the last  11  years,
he  has  been  hauling  cheese
loads  with  truck  #111,  from
our Wellesley location to Kit-
chener as well as taking fro-
zen   prod.ucts  to  area  cold
storage locations.

Married to his wife Eleanor
for   26   years,   Willie   is   the
father   of   five   children    -
Dennis,     25;    Jo-Anne,     23;

Gerald,   18;   Robert,   14  and
Christine,     12.     The    family
resides  in  Kitchener.

An  avid  hunter and fisher-
man,   Willie   reports  that   he
has "got my share of deer and
even  moose  during  the  last
several years."                        .

"Doesn't seem
like 25 years"

Flay  Eby
"lt  sure  doesn't  seem  like

25   years    have   gone    by,"
stated  Pay  Eby,  of  the  Siz-
zlers  Department.  "I  still  re-
member clearly  my first  day
on   the  job.   I   was   so   tired
when  I  got  home,  and  I  had
worked  overtime  too,  that  I
went   right   to   bed.   I   never
thought    l'd    see    25   years
then."

The  44-year  old  Play  was
born  in  Kitchener and  came
to  JMS  right  out  of  school.
"This  has  been  my  first  and

only full-time job," he said.
When  Pay  first  joined  the

company in August  1957,  he
started    in   the   Fresh    Pork
Sausage Department ("work-
ing with my father, Carl, who
is    now    retired")    and    re-
mained there 10 years before
moving   to   his   present   de-
partment,  where  he  is  stuf-
fing Sizzlers.

Married to his wife, Patricia
for 22 years, Pay is the father
of  three  children  -  Jenny,
21 ; Carl, 20 and Steven,19 -
and resides in  Kitchener.
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"It's  much  easier  to  work

now    with    new    machinery
acquired    over   the    years,"
noted     Play,     about     the
changes he's seen during the
past  quarter  century.  "Also,
the  growth  of  the  business
has been tremendous -both
in    new    people    and    new
products."

During     his     off-working
hours,   Bay  likes  to  do  car-
pentry  work,  making  book-
shelves and vanities.             .

Growth of
business is
biggest
change

Stuart Honderich
"The  growth  of  the  busi-

ness  over  the  past  twenty-
five    years    is    the    biggest
change  l've  noticed,"  stated
Stuart Honderich, of the Pork
Cutting Department. "We are
still  cutting  about  300  hogs
per hour now but the number
of   processed   products   has
grown."

Born  in  Baden, Ontario 50
years ago, Stuart worked on
a farm  as  a  hired  hand  until
his early 20's and then drove
a lumber truck for four years
prior  to   coming   with   JMS.
Although  he  has worked  his
entire career in the Pork Cut-
ting  Department,  but  for  his
first several years, he worked
in the Hog Kill Department in
the    morning    and     cutting

hogs in the afternoons. He is
presently     trimming     hog
bellies.

Married to  his wife Shirley
for   23  years,   Stuart   is   the
father  of two  girls  -Cathy,
21  and Susan,19 and resides
in  Baden.

"l've    been     fortunate    to

work  with  a  great  bunch  of
guys    through    the    years,"
commented   Stuart,   as   an-
other  advantage  of  working
at JMS.

An    avid    sports    person,
especially     baseball     and
hockey, Stuart is still actively
involved   in   pitching   horse-
shoes,  playing  golf  and  slo-
pitch  for the  Optimists  Club
of  Baden,  of which  he  is the
current president.                  .

Spends entire
quarter
century in
Packaging

Marjorie   Weaver,    of   the
Packaging #2 Department in
the   Kitchener   plant   began
her JMS career in the Wiener
Packaging   Department  and
remained there  10 years be-
fore transferring to her pres-
ent department.

Prior  to   coming   with   the
company, Marjorie worked at
three    different    companies,
She  was  with  Electrohome,
Galt  Shoe  and   her  longest

period    was    with    Canada
Cabinets    for    about     10-15
years.

The Kitchener-born Marjo-
rie, who has been  married to
her    husband    Boy    for    21
years,   is   presently   packing
Pepperettes.

"The   variety   of   products

produced  now  is the biggest
change   l've   seen   over   the
years," stated Marjorie when
asked.

When not at work, she I ikes
to take part  in the St. John's
Catholic Women's League, is
a    member    of   the    Moose
Lodge   and   enjoys   dancing
and travelling.                            .

Works nights
for 25 years

Nick  Frank  has  spent  his
entire   JMS   career   working
the  night shift!

The  51-year  old  Nick  be-
gan   with   the   company   in
August 1957, following seven
years  as  a  bricklayer,  in  the
Night San itation Department.

In  December  1961,  he  be-
came  an  Assistant  Foreman
and   moved   to   Foreman   in
April  1962.  He was promoted
to   General   Foreman,   Night
Operations  in  October  1969
and  since  September  1974,
has     been     the     Divisional
Superintendent,  Night Oper-
ations.

Nick Frank
"I've always enjoyed work-

ing   that   late   shift,"   stated
Nick.  Born  in  Bomania,  Nick
has been married to his wife,
Katie,  for 26 years.  He is the
father   of   two   chHdren   -
Heidi,  24 and  Bichard,  22.

"l've  seen   many  changes

through   the   years,"   noted
Nick,   "but   the   biggest   im-
provements have been in the
area of sanitation and wash--
up.  The  new equipment and
machinery  purchased  in  re-
cent years is also much eas-
ier to be cleaned."

When   not   at   work,   Nick
likes to fish and swim -"do
anything  in the outdoors." A
member   of   the   Schwaben
Club   in   Kitchener,   he   also
belongs    to    the    German-
Canadian  Hunting  and  Fish-
ing  Club.

"The time has gone by too

fast," he commented.  "I wish
that  I  was  25  years  younger
again!"                                           I

In memoriam
We  sincerely  regret  to  re-

port   the   death    of   James
Maurer  on  June  14.  He  was
56 years of age.

Jim,  who  worked  for  JMS
for  21   years,   began   in   the
Machine    Maintenance    De-
partment   and   in   1967   was
promoted to Assistant  Fore-
man     in    that    department,
Later that  year,  he was  pro-

moted to Foreman of Electri-
cal Maintenance. He was also
a   member  of  the  JMS   Ex-
Servicemen's Club.

Marjorie    Koch,    with    28
years  of  service  in  the  Kit-
chener     plant's     Packaging
Department,  died  on  August
5.  She was  57  years  of  age.
She was also a mem ber of the
JMS 25-Year club.                 .
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Salesman of the
year catches nearl
eeord pike in

Northern Ontario
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Larry    F}eeve,    JMS    1981
Salesman   of  the  Year  who
works  the  Timmins,  Ontario
territory of the Sudbury Dis-
trict,   is   not   only   the   com-

pany's top sales  person,  but
also  has a well-known  repu-
tation for being a fisherman.

He also is not only having a
good  year  in sales,  but  he  is
also having a good year in the
fish-catching department!

lt's  not  uncommon  to find
Larry load his aluminum boat
atop his camper and head to
lakes hidden  in the Northern
Ontario bushland.

On one of these weekends
in   June,   Larry   was   calmly
trolling   in  a  lake  near  Tim-
mins,  when  a  fish  took   his
line   and   gave   him   a   fight.
After battling the fish for sev-
eral minutes, Larry reeled in a
193/4   Ib.   pike,   measuring   44
inches   in   length.   He  disco-
vered  later that  it was a  little
shy of the record.

So,    Larry    continues    his
winning  ways   in  the  stores
and on the lakes!                    .

Ex-Servicemen's
Club members
gather for
annual picnic

Each   year,   the   JMS   Ex-
Servicemen's Club members
gather  for  their  annual  stag
picn ic at the Greenwood Pod
&    Gun     Club,     near    K-W.
Unlike  other  picnics,  where
games,   races   and   contests
are the major activities, at this
picnic,   card   playing   is   the

way   most   spent   a   relaxing
afternoon. Some of the g roup
did break away for the time to
getaphotoasseen here.    .

Chicken lover
adrertises while
eating product

Schneiders  Breaded  Fried
Chicken    lovers   will    go    to
almost  any  length  to  enjoy
their favourite product!

Three-year    old     Shanna
Mcphee,  of  Palmerston,  On-
tario,  not only likes to eat the

tasty chicken,  but advertises
the  product  while  she  does
by  wearing  the  bucket  as  a
hat.  According  to  Shanna's
mother,  Eileen,  she  loves  to
do both at home.                   .
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RECIPES

Mini-Deli Burgers

1   TBSP.  SCHNEIDEPS
MAPGABINE

1   small onion,  diced
1/2 green pepper, diced
1/2 stalk celery,  diced

1   14 oz. can pork and beans
1   TSP.  SCHNEIDEPIS

OKTOBEBFEST
MUSTAPID

1   tbsp.  ketchup
2  tsps. worcestershire sauce
1/2 250 gram SCHNEIDERS

MINI-DELl,  diced
5  hamburger buns
5  slices SCHNEIDEBS

CHEDDAP CHEESE
2  large tomatoes, sliced,

(Optional)
SCHNEIDEPIS
Plc-A-DILL,
thinly sliced

Method:
Melt   margarine   in   a  skillet;
add onion, green pepper and
celery; saute for 2-3 minutes.
Add  pork  and  beans,  mus-
tard, ketchup, worcestershire
sauce   and   diced   Mini-Deli.
Cook  over medium-low  heat
for  approximately  8-10  min-
utes,   or   until   thickened
somewhat.
Halve  the  hamburger  buns;
divide   the   bean   mixture
evenly and spread on the  10
halves. Cut each cheese slice
in  half  and  place  on  top  of
each   bun  half.  Arrange  the
buns  on  a cookie sheet  and
place  in  middle of the oven.
Broil  until cheese is melted.
Garnish   with   a   slice   of
tomato and  Pic-A-Dills.

Macaroni Supper Salad

450  grams macaroni (3cups)
1   tbsp. salad oil
1   250 gram SCHNEIDERS

SPICED  HAM  MINI  DELl
2  carrots grated
1   small green pepper, diced
4  green onions, diced
3/4 cup celery, diced
11/2 cups salad dressing
1   tbsp.  SCHNEIDEPIS

OKTOBEPFEST
MuSTABD

1/2cupSCHNEIDE8S

Plc-A-DILLS
3  tbsp.  liquid from

Pie-A-Dills
1/2 tsp.  Salt

Method:
Cook macaroni according to
package    directions;     rinse,
drain and toss with salad oil.
slice Mini-Deli  into  1/4" slices
and dice each slice. Combine
macaroni,   Mini-Deli,   carrot,
onion  and  celery  in  a  large
bowl.   Mix   the   rest   of   the
ingredients   and   pour   over
macaroni   mixture.   Mix  tho-
roughly and chill 3-4 hours or
overnight.  Serve  in  a  lettuce
lined  salad  bowl  or  in  a  let-
tuce cup on a salad plate.
Serves  12-14

Variation:
Other flavours of SCHNEID-
EF3SMini-Delioryourfavour-
ite  SCHNEIDEPS   luncheon
meats may be substituted for
the spiced ham.

Sausage and Cabbage Dinner
3  SCHNEIDEPS SMOKED

POBK SAUSAGE LINKS
1/2 head cabbage

Mustard Sauce
1   cup sour cream or yogurt
1   tbsp. SCHNEIDEBS

OKTOBEPIFEST
MUSTAPD

1   tbsp.  minced onion
1/8 tsp.  Salt
1/8 tsp. pepper

Method:
Arrange the sausage links in
a circle on a flat baking pan.
Join  the  ends  together with
toothpicks  to   hold   them   in
place.   Bake   in   350°F  oven
until  hot and sizzling.  Mean-
while, cut cabbage into thick
wedges and steam until crisp,
tender,  about  8-10  minutes.
Combine  sauce  ingredients
and   warm   over   low   heat.
Transfer  sausage  ring  to  a
serving   plate   and   arrange
cooked  cabbage  wedges  in
the centre. Spoon some mus-
tard sauce over cabbage and
pass  remaining sauce at the
table.
Serves 6

Variation:
Fill the centre with hot sauer-
kraut,   seasoned   with   cara-
way seeds OP cooked cauli-
flower with cheese sauce.
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